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Té gjitha informacionet e dhéna né kété raport té vizibilitetit, jané té€ marrura nga rrjetet
sociale zyrtare té Radio Romano Avazo nga Facebook, dhe Youtube, me géllim té raportimit
pér punén e Radio Avazo, né intervalin kohor 1 vjecar, 15 Mars 2021 - 15 Mars 2022 né kuadér

té projektit té financuar nga British Councile, t&€ skemés programore

“Media for All”
Page Total Page Likes  From Last Week Posts this week  Engagement this week
YOu : 1
1 Re/AX Radio Romano Avazo 1.4K A 100% 21 14K S

Fig 1: Té dhénat kryesore té faqes zyrtare té Radio Romano Avazo

Results

Facebook Page Reach @

62,819 + 54

Fig 2 : Arritjet totale té té gjitha materialeve té publikuara né fagen zyrtare té Radios.



Total Page Followers: 1,827

[ Total Page Followers
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Fig 3 : Té gjithé ndjekésit e faqes sé radios, brenda afatati kohor njé vjecar.



Post Reach

The number of people who saw any of your posts at least once. This metric is estimated.

Crganic [ Paid

[i5]
)!
[4
]
1]
i)

Fig 4 : Arritjet e materialeve té ndryshme té publikuara.

Story Reach

The number of people who had your Page's stories on their screen. This number is an estimate and may not he precise.
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Fig 5 : Arttijet e Story’ve té€ ndryshme té publikuara.



Reactions, Comments, Shares and More

These actions will help you reach more people.
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Fig 6 : Reagimet, komentet, shpérndarjet dhe tjera, té materialeve té publkikuara.

Reactions

Likes and other ways people react to your Page posts.

= |jkg == Love == Wow == Haha == Sad == Angry

200

150

2021 2022

Fig 7 : Reagimet e ndjekésve, pér materialet e publikuara.



Total Reach

The number of people who saw any content from your Page or about your Page. This metric is estimated.
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Fig 8 : Arritja totale e materialeve té publikuara.
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Fig 9 : Shikueshméria totale e materialeve té publikuara.



Top Sources
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Fig 10 : Burrimet totale té shikueshmérisé.

M Mar 15,2021 - Mar 15,2022 « ] Posted =

94.9K

Minutes viewed
& 35.4% from previous

14.2K

T-minute video v
a 46.3% fron

103.8K

3-Second Video Vie
i 42.8% from prey

6.8K

Video engagement
e 5.42% from pre

Minutes viewed

Mar 15, 2021 - Mar 15, 2022
94,931 Minutes viewed

67K

70,111 Previous period

5K

Mar 2021

Apr 2021

Jun 2021 Jul 2021 Aug 2021 Ogt 2021 Now 2021 Dec 2021 Feb 2022 Mar 2022

Fig 11: Té dhénat mbi shikueshmérine e video materialeve té publikuara.
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Where your views are coming from

Traffic sources from Mar 15, 20217 - Mar 15, 2022
Recommendations

Followers

Shares L

Fig 12 : Burimet e shikuesve-ndjekésve.

Your Fans Your Followers

The number of likes of your Facebook Page. This metric is estimated.
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Fig 13 : Gjinia e tifozéve, dhe qytetet e tyre.
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Your Fans

Your Followers

People Reached

People Engaged

The number of followers of your Facebook Page. This metric is estimated.

Country

Kosovo

Germany

Serbia

Switzerland

Sweden

Macedonia

Italy

France

Women

m 30%
Your
Followers

Vien

| 70%
Your
Followers

o - - E— o4
e

1317

1%

Your Followers

883

358

7

51

39

39

39

32

18-24 25-34

45-54

City

Prizren, Kosovo

Pristina, Kosovo

Gjakova, Kosovo

Belgrade, Serbia

Fushé Kosové, Kosovo

Essen

Milneim an der Ruhr, ...

Pejé, Kosovo

Fig 14 : Gjinia e ndjekésve dhe gytetet e tyre.
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Your Fans Your Followers People Reached People Engaged

The number of people who had any content from your Page or about your Page enter their screen screen, grouped by
age and gender. This number is an estimate.
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People

Reached
Country People Reached City People Reached Language People Reached
Kosovo 5015 Prizren, Kosovo 2,446 Albanian 2,216
Germany 1,406 Pristina, Kosovo 1,016 Englizh (US) 2,033
Serbia 430 Gjakova, Kosovo 198 German 1,364
Macedonia 212 Fushé Kosové, Kosovo 173 English (UK) 901
Switzerland 20 Belgrade, Serbia 168 Turkish 632
Albania 196 Skopje, Republic of Ma._. 127 Serbian 465
Turkey 149 Ferizaj, Kosovo i Croatian A 215
ACTIVat
Italy 140 Tirana, Albania 100 Italian M

Fig 15 : Arritja e publikimeve, gjinia dhe qytetet e tyre.



Your Fans Your Followers People Reached People Engaged
The number of People Talking About the Page by user age and gender. This number is an estimate.
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Country People Engag... City People Engag... Language People Engag...
Kosovo 397 Prizren, Kosovo 268 English (UK) 158
Germany 78 Pristina, Kosovo 67 English (US) 144
Serbia 22 Fushe Kosové, Kosovo 14 German 97
Switzerland " Belgrade, Serbia 11 Turkish 64
Denmark 9 Gjakova, Kosovo 9 Albanian 50
Albania 7 Malheim an der Ruhr, ... 6 Serbian 30
Sweden 7 Gracanica, Kosovo ] Croatian B2
Macedonia 7 Essen 6 Danish ]

Fig 16 : Ndjekésit tjeré, gjinia dhe qytetet e tyre.

YOUTUBE :

In the selected period, your channel got 36,836 views
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Fig 1: Té dhénat bazé té kanalit né Youtube



Impressions Impressions click-through rate Views Unique viewers £
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Fig 2 : Arritjet e publikimeve té postuara.
Traffic source types A Impressions and how they led to watch time
Views - Mar 13, 2021 - Mar 15, 2022 Data available Mar 13, 2021 - Mar 13, 2022 (266 days)
Impressions
o 456.2K
=1
furess 57.3% from YouTube recommending your corent (D)
5.5% click-through rate
Suggested videos A 350%
[Browse features L] 24.3% Vigws from imgressions
YouTube search — 23.4%
Channel pages BE% 3:30 average view duration
Playlists e Watch time from impressions (hours)
Others 62% 1.5K
SEE MORE
Traffic source: Playlists
Traffic source: External Views - Mar 13, 2021 — Mar 13, 2022
Views - Mar 13, 2021 - Mar 15, 2022
Proportion of your total traffic: 26% "

Proportion of your total traffic: 1.7%
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Fig 3 : Té dhénat tjera té réndésishme té kanalit.
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Fig 4 : Detajet tjera ( Engagement ) té€ publikimeve té postuara né Youtube

Age and gender
Views - Mar 15, 2021 — Mar 15, 2022

Female I 39.0%
Male O 50 .0%
ser-specified I 1.0%
13-17 years - 0.9%
18-24 years O 44 5%
25-34 years e 3%
35-44 years amms 7]5%
45-54 years ] 4.0%
25-64d years i 1.8%
G5+ years 0%

Fig 5 : Mosha e audienés né kanalin Youtube.



Top geographies
Views - Mar 15, 202171 — Mar 15, 2022

Germany L] 19.0%
Switzerland o 1.4%
Albania ] 0.7%
Serbia ] 0.7%
France ] 0.6%

Fig 6 : Top vendet e ndjekésve.

RAPORT

Duke e pasur parasysh raportin e paré té radios mbi gjendjen e vizibilitetit té Radio
Romano Avazo, dhe duke e shqgyrtuar kéto rezultate finale té kohézgjatjes nga data 15
Mars 2021 deri mé 15 Mars 2022, mund té themi lirshém gé vizibiliteti i radio Romano
Avazo dukshém éshté ngritur.

Pér kété ngritje t&€ dukshme té shikueshmérisg, jané hartuar plane strategjike té
marketingut té lidhura ngusht né bazé té kérkesave té dégjuesve dhe shikuesve tané né
rrjetet sociale. Me publikimin e pyetésoréve té njépasnjéshme né rrjetet sociale, dhe
duke dalur né terén né vendet-lagjet ku shumica e banoréve jané té pérkatésisé rome,
gjithashtu edhe jo rome, kemi arritur gé né ¢cdo 6 muaj t’a ndrrojmé skemén programore
pérshkak té produktivitetit dhe progresit toné né tregun medial té Prizrenit dhe psejo
edhe té Kosovés.

Pérgjaté kétyre muajve té implementimit té projektit, kemi véné re né dy materiale apo
emisione mé té shikuara nga audienca joné né Kosové dhe jovetém té cilat jané ;
kronikat me téma té vecanta festive apo edhe aktuale dhe emisioni “Personalitetet e
komunitetit rom” me té cilén mund té themi lirshém gé emisioni né fjal&, éshté njéra ndér

emisionet té cilat ka térhekur vémendjen e publikut dhe ka ngritur dukshém dhe shpejt



vizibilitetin toné&, ku dhe gjaté intervistave té ndryshme gé kemi marrur né teren per
kronika té ndryshme, kemi hasur né kérkesa té shumta pér t’a vazhduar emisionin né
fjalé.

Ndryshe, emisioni “Personalitetet e komunitetit rom” éshté emision i cili portretizon
personalitetetet té cilat kané dhéné kontribut né sfera té ndryshme si ; kulturé ,gjuhé,
tradité, art etj. Ku pérmes kétij emisioni, kemi arritur gé t’i shfagim dhe t’a njoftojmé

publikun pér pérsonat té cilat jané ikoné té komunitetit rom né Prizren.

Gjithashtu, emisionet “Mysafir né studio” kané marré njé hov té vecant pérshkak té
temave delikate té trajtuara né studion e radios song&, dhe té cilat jané piké kyce e
vendimmarrjes sé institucioneve relevante, té adresuara né té gjitha institucionet e
kérkuara dhe duke nxjerrur konkluzione serioze dhe té nevojshme nga musafirét e ftuar
né studio.

Sipas informatave té marrura nga tereni ; Temat né emisionin “Mysafir né studio” kané
gené shumeé té réndésishme pér komunitetin gé kané té béjné direkt mé jetén e tyre
socio-ekonimike ( pérditshme ).




