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OBJEKTIVA 1: Rodlarin pederal evindentyuni situaciya pederal o terne e
komunitetyenge Roma, Ashkali, thay Egiptasya

e Online rodlarin pederal o kreiripe yek adekuatuno materiali, kova
adresingyola ano emisiye:

e 12 tematikune emisiye pederal leparni tema, misafirencar kotar instituciye,
organizaciye, thay terne komunitetyenge

e Zoralipe thay phikodeipe e medeynege phiravipasko kotar o terne

e Vazdipe saynipesko kotar o terne komunitetyenge, ano rami e mediyengo

e  Strukturipe e pugipengo kotar o stafi radio “Romano Avazo” konsideripeya
obyektive e proyekteske

OBIJEKTIVA 2: Dokumentipe, stampipe, thay promovipe e rodlarinesko
e Rezime emisiyengo vash stamipe inkuadripeya rekomandipeya thay
konluziye vash relevantune akterya
e Inaripe ano duy ghibya, Romane thay Anglikane
e Promovipe thay botipe ani yek konferneca, e relevantuyne kotorlehutneca,
kotar o mediya thay politikuno spektri.

Proyekto anglodikhla yek adekuatuno programi kova si hartimo kotar e ekipa e
radioski "Romano Avazo", e specifikune targeteya vash o misafiriya kova sine ano
studio, kote debatisalo thay diskutisalo mangipeya e ternge thay vastipe o socialune
platforme.

Anglo emisiye, kriyisalo yek onile puglarin vash vastipe e mediyengo kotar o terne
komunitetyenge Rom, Ashkali, thay Egiptasya. Bazikuno kotor emisiyengo, kova si
16 emisiye, 4 ano kurko, inkluidime kotar relavantyune personya kotar lokalune thay
centralune instituciye, organizaciye thay terne komunitetyenge. Rezime debatune
emisiyengo, ka oven yekto dokumenti ani Kosova konkludipeya pe tema koya si
thovdi



Mahantipe e mediengo ano publikuno informipe vash o
komunitetya roma, ashkalie thay egiptasya

Diskutipe vash o mahatnipe e mediyengo thay informaciyengo ano
moderyuno amalipe, specifikipeya vash komunitetya Roma, Ashkalie thay
Egiptasya ani Kosova, potencinla kay ano aktualuno vahti, sako amenda si
ekpozimo vash informacie, numay mahatnipe e mediyengo si kay te
sigurinen saste informaciye thay verifikipe vash publiko.

Ano akava dogripe, potencingyola kay dezinformipe mashkar o mediye na
seriozune si yek baro problemi, may but ko socialune platforme. Dikhola kay,
o komunitetya Roma, Ashkalie thay Egiptasya ani Kosova, o medie si may
mahatno instrumenti vash informipe, vash odova kay o media servisinena
lenge intereseske. Akava kerla kay o media te ovelolen mahatno roli vash
akava komunitetya ani Kosova.

Ani yaver rig potencingyola kay o mede siolen mahatno roli ano
demokratikuno amalipe, konkretipeya ano publukuno informipe. Ano akava
dogripe, si mahatno kay o komunitetya te ovelolen akseski ano saste
resursya thay verifikipe ani informaciya, vash te adikaren peste informipe
ano raporti e ovipyencar kola ovena ano amaro than thay ani lumiya. Media
khelena mahatno roli ano vazdipe e disktuipesko vash politikune sekuenca
ano amalipe. Akava kerla kay e media te ovelola zoralipe vash indikaciye ano
yaveripe e publikune opnionesko thay yaveripya ano alosaripya.

Ano agoripe, potencigyola kay ano vahti e digilitalipaasko, si mahatno kay o
manusha te ovelolen aksesi vash saste resurya thay verifikipe e
informaciyengo. Sugeringyola kay o publiko musay te ovel kritikyuno karshi
resursyengo thay informaciuengo thay te siguringyol sa o informaciye kola
si mangle vash on.



Fokusipe e ternengo ano leyipe e informaciyengo prekal o
socialune platforme

Ugo ekpozipe e socialune platformengo kergya kay o terne te fokusinegyon
pederal on thay saste resurso lengo site oven kotar o socialune platforme.
Akava kergya sebebi tranziciya kota klasikuno metoda e leyipaske ano
informaciye, kote may angle drabargyam thay shungyam informaciye kotar
televisia, numay akana siam nakahvde ano socialune platforome prekal o
formati e ververutne mediyengo kola ekspodinena o informaciye.

Akava kergya kay o terne te ovelolen yek praktikipe may baro e
informaciyengo. Ani yaverig, on dikhena o socialune platgorma sar
rekreaciya, kola lena but vahti, thay ano yekhuno vahti ekspozingyola karshi
informipyenge, akate na si shayipe te thovgyon o filtre vash te yaveripngyol
o informaciye kola qagipeya si kotar odola hovande.

Akana siyam ani digitalyuno epoka thay o socialune platforma si naulavdo
kotor amare jivdipasko, kote informipe may sigutno thay na sigurno ovelela
prekal olende. Na numay ko terne, shay ini ko may bare bershune jene kola
vastinena o socialune platforme vash te len thay den informaciye.
Sasavipeya, vash o sebebi e mediyenge buderipasko, butver on na janena te
lenkan vash yek gaqutni informaciya thay odoya hovandi.

Ani akaya epoka, kote o terne siton may interesipe vash odova ovela pashe
lende, thay ano buderi surya na janena klarifinen o standari emediyeno kola
si gaqutne yase hovavde sar odola kay si numay vash klilipya.

Vash akava justifikipe, si may mahatno kay adivune terne si ovelolen yek
kritika may anduni vash o medie thay te oven interesipe vash odova so ovela
olenca.

Vastipe e buderi socialune platformengyo kola kerena kay on te len
informaciye kotar on vash o sebepi kay siton phande sah o vahti thay ulavipe
olengo si may sigyno yase sa o resurya. Numay yekto resursi vash leyipe e
informaciyeno vash o terno si forma online.

Vashodova, si mahatno kay te oven may koncetripe vash o kuantiteya,
mahantipe thay moldipe e inforamciyenko kola ulagyona ano platforme.



Saynipe e ternengo vash te ridikhen o fake news odole
gagipyendar

Prezentipe e yeke analizalo vash mahatinpe e identikipasko vash o hohvade
informaciye yase fake news, thay lengo impakto ko komunitetya Roma,
Ashkaliye thay Egiptasya ani Kosova thay sa ko dizutne, ani yaver rig,
sigurnela kay te klarifingyona o hovande informipya odole gagunendar, si
mangipe te la kan o resurso e informipesko, kova hramingya thay kana
publikisalo. Vash may but, verifikipe e hovando informipyeno si pharo thay
mangla informaciya saste kola pherena olen.

Vash te la khan o mahatnipe akale problemesko, si mangipe kay te kreirina
amaro manglo korkorojanglaripe ko terne thay sa dizutne, soske ano yaver,
ini thay te galavgyon kotar o hovande informipya thay te putergyon kotar na
saste informaciye. Anoa kava dogripe, edukipe thay traynipe vash vastipe e
mediyengo thay identifikipe e informaciyengo si but mahatno.

Sasavipeya, akava problemi na qalavla samo komunitetya Roma, Askaliye
thay Egiptasya, nuamy si globayuno problem, kova shay te kerel may bare
ziyanya thay te buhlol but sig prekal o socialune platforme. Sar jangyona
gazetartya thay media ano sasavipe shay te oven karshi akale kotor akale
problemesko thay te ovelolen impakto ano korkorojanglaripe, deyipeya
shayipe e publikake shayipe vash saste informipya.

Ano sasavipe, lakhan kay o mahatnipe e identikipasko vash o hovande
informipya si but baro thay si manglipe vash yekhuno kotar o saren vash te
anloaghara o buhlipe e informaciyengo kola si nagaqutne thay vash te
ajutina ano kreyiripe yek mashkar may sigurno thay pakyavno vash savore.



Shayipe e profesinalune ajutipasko vash kreyiripe e jurnaslityen
kuadrosko vash o terne e komunitetyene roma, ashkalie thay
egiptasya

Teksti kova dengyen mange si rezime vash i tema e profesinalune
evolviripasko ano jurnanisltikake umalesko thaay mangipe vash avancipe
kotar o komunitetya Roma, Ashkalie thay Egiptasya ano akava dogripe.
Terne kotar akala komunitetya silen mangipe vash profesinaluno evolviripe
ano jurnalistake umal thay akava dela ajutipe ano avancipe lenge edukipasko
ano amalipe e Kosovako.

Edukipe thay profesinaluno ajutipe si but mahatno vash o terne akale
komunitetyenge, leyipeya pi godi konkurenca e ternengi ano kosovako
amalipe. Mashkarsah, but jurnalista ano Prizren thay ani Kosova ano
sasavipe si bare bershenge thay silen mangipe vash terne te evolviringyon
ano umal e jurnalistikako. Vash ajutipe akale komunitetyengo, si but
mahatno kay te kreiringyon profesianlune kuadrya e jurnalistyengo thay
medialistyengo, thay te putergyon shkola e jurnalistyenge kola si specifike
ano akva umal.

Ano agor, kualiteti e mediyengo ano Kosova nasi qalarno thay musay te
yaveringyol thay instuciye edukativune te kreirinen shayipe thay te
kredibilingyon sar jurnalista ano avipe. Thay ini organaciye thay media kola
si neve te keren buti ano ajutipe thay avancipe lengo.



Phikodeyipya e mediende kotar o komunitetya roma, ashkali thay
egiptasya

Si opninoni pedral o ghandipe e mediyengo e komunitetyengo Roma,
Ashkalie thay Egiptasya ani Kosova shay te phikodenyon thay te
promovingyon may shuka. Respekteya vazdipeya lengo korkojangairpe vash
o moldipya akala media servisinena thay promvinena vash akala
komunitetya ano lafi.

Pe phiripe, yekhutnobutikeripe mashkaro medieye, organizaciye thay
instuciye, inkludipeya thay biznesya, ano ghand kay te kreiringyol yek
kultura yekhutnebutikeripaski thay financialuno ajutipe vash komunitetyene
medienge. Medie silen problemya vash financiya thay musay lende
phikodeyipe kotar instituciye, organizaciye thay biznesya, thay nasilen
shayipe te phikodengyon kotar o klikipya.

Musay te potencingyol sa o medie e komunitetyege na silen shayipe te
phikodengyon kotar i rashtra thay numay yek media e rashtraki sila yek
frekuenca ano lengi ghib. Numay, privatune media thay organizaciye
phikodengyona kotar on yase avrune donatorya.

Ano agoripe, phikodeyipe e mediengo vash sa o komunitetya si mahatno
vash inofmripe thay vazdipe e korkorejanglaripaske vash avutnipe.
Sasavipeya, vash o sebebi e cenipasko e komunitetyengo Roma, Ashkalie
thay Egiptasya, on musay te phikodengyon may but vash te ovelolen
integriteti may baro thay zoralipe may baro vash te promovinen thay te
garaven pere interesya.



Rekomandipya

Inikay o may baro popullariteti e socialune rafinyengo kola si rekreativune
sar TikTok thay Snapchat mashkar o terne, on musay te fokusingyon may but
ano platforme sar Facebook thay Twiter, kola si may shukarne vash te lelol
informacie may sasti thay filtrimi. Terne kola vastinen o media ani shukarni
ghand vash te oven informipe pedral o sheya kola si aktualuno ani Kosova
thay te ovelolen shayipe te edukingyon thay trayningyo, musay te siklon
vash o informioya kola na si interesante ano akava momento, numay silen
shaipe te ovel beneficiye nao avutnipe , te sine kay mangen te oven
jurnalistya. Komunitetya Roma, Ashkalie thay Egiptasya musay te phiren ano
akava dromipe vash te ajutinen may but e ternen kay te len kan vash te keren
diferenciya vash o hovande informipya.

Inkludipe e terneno kotar o komunitetya Roma, Ashkalie thay Egiptasya ano
politikune procesya vash publikune si avri thay musay te ovelolen mobilizipe
may but preka o socialune platforme. Terne musay te keren publikune thana
vash te imponien pere mangipya vash te vastinten o socialune platforme
vash korkorjanglaripe thay aktivizmo.

Si mahatno vash o terne vash te kren yek filtripe e mahatne fokuseya vash
socialune medie vash te motahven poro intresi thay energia piri, thay vash
te oven jangle te inara ani yek forca yase zoralipe koya ka ovel sine bi evitimi
ano jurnalistikako umal, aktivune dizutnesko thay politika. Manglape te iklol
angle o manglipe kay te dika e ternegi ani situaciya kay servinena thay
filtrinena informaciye kola si mahatne vash lenge thay tana oven informime
vash o niveli thay interesi.



OBIJEKTIVA 1: Hulutim mbi gjendjen evidente tek té rinjét e komuniteteve rom,
ashkali dhe egjipas

Pyestésor online mbi krijimin e njé materiali adekuat, i cili do té adresohet
gjaté emisioneve;

12 emisone tematike mbi temén e lartpérmendur, me mysafir pérgjegjés
nga Instucionet, OSHC-& dhe té rinjét e komuniteteve;

Fuqgizimi dhe pérkrahja e vazhdimit té rinjéve nga ana mediale;

Rritja e aftésisé tek té rinjét e komuniteteve rom, ashkali dhe egjiptas né
kuadér té mediave;

Strukturimi i pyetjeve profesioale nga staffi i radio “Romano Avazo”, duke
pérputhur me objektivat e projektit dhe nevojat e hulutimit.

OBIJEKTIVA 2: Dokumentimi, botimi dhe promovimi i hulutimtimit

Permbedhja e emisoneve né njé botim, duke inkuadruar rekomandimet
dhe konluzionet per akterér pérgjegjés;

Pérkthimi né dy gjuhé&, rome dhe angleze;

Promovimi i botimit me njé konferencé€, me pjessmarja té akteréve
relevant, mediave dhe spektrit politik e vendimarrés.

Projekti parasheh njé program adekuat i hartuar nga ekipa e radios “Romano

Aavazo”, me target specific té té mysafiréve né studio, ku jané debatuar e diskutuar

nevojat e té rinjéve dhe pérdorimi i tyre me platforma sociale. Para emisioneve, do

éshté pérgaditur njé pyetésor elektronitk mbi pérdorimin e mediave nga té rinjét e

komuniteteve rom, ashkali dhe egjiptas. Pjesa bazé do té jené emisionet debatuese,

pra, 16 emisione, 4 né javé, té pérfshiré nga persona pérgjegjés nga Intucionet

gendrore, lokale, OSHC-té dhe té rinjét e komuniteteve né debate.

Pérmbedhja emisioneve debatuese, do té jeté njé dokument i paré né Kosove, duke

konkluduar mbi temen e parashtuar.



Réndésia e mediave né infromimin publik tek komunitetet rom,
ashkali dhe egjiptas

Diskutimi mbi réndésiné e mediave dhe informacionit né shogériné
moderne, vecanérisht pér komunitetet Rom, Ashkali dhe Egjiptas né Kosové,
thekson se né kohén aktuale, secili prej nesh éshté i ekspozuar ndaj
informacionit, por réndésia e mediave éshté gé té sigurojé informacionin e
sakté dhe té verifikuar pér publikun.

Né kété drejtim, theksohet se dezinformimi pérmes mediave jo serioze éshté
njé problem i madh, vecanérisht né rrjetet sociale. Vérehet se, pér
komunitetet Rom, Ashkali dhe Egjiptas né Kosové, mediat jané mjeti kryesor
i informimit, pasi gé nuk ka shumé media qé shérbejné pér interesin e tyre.
Kjo bén gé mediat té kené njé rol mé té réndésishém pér kéto komunitete
né Kosoveé.

Po ashtu vérehet se mediat kané njé rol ky¢ né shogériné demokratike, duke
u pérgendruar né informimin e publikut. Né kété drejtim, éshté e
réndésishme gé komunitetet té kené akses né burime té sakta dhe té
verifikuara té informacionit, pér té€ mbajtur veten té informuar né lidhje me
ngjarjet qé ndodhin né vendin e tyre dhe né boté né pérgjithési.

Mediat kané njé rol té réndésishém edhe né ngritjen dhe diskutimin e
temave politike né shogéri. Kjo bén gé media té keté njé fugi té madhe pér
té ndryshuar opinionin publik dhe pér té ndikuar né politikén vendore dhe
né zgjedhjet.

Né pérfundim, theksohet se né kohén e digjitalizimit, éshté e réndésishme
gé té gjithé njerézit té kené akses né burime té sakté dhe té verifikuar té
informacionit. Sugjerohet se publiku duhet té jeté kritik ndaj burimeve té
informacionit dhe té sigurohet qé té gjitha informacionet gé marrin jané té
vérteta dhe té dobishme pér ta.



Fokusimi i té rinjéve né marrjen e informacioneve pérmes rrjeteve
sociale

Ekspozimi i larté ndaj rrjeteve sociale ka béré gé té rinjét té kené fokusin e
tyre né to dhe burimi kryesor i tyre té jeté nga rrjetet sociale. Kjo ka
shkaktuar njé tranzicion nga metoda klasike e marrjes sé informacionit, ku
mé paré kemi lexuar dhe dégjuar lajmet né television, ndérsa tani kemi
kaluar né rrjetet sociale pérmes formatit t€ mediave té ndryshme qé
eksplodojné informata. Kjo ka béré gé té rinjét té kené njé konsum té larté
té informacioneve. Megjithaté, ata shohin rrjetet sociale si rekreacion, qé i
konsumon kohén shumé, dhe né té njéjtén kohé i ekspozon ndaj
informatave, ku nuk mund t'i vendosin filtrat pér té dallojné njé informacion
té vérteté prej atij té rremé.

Tani jemi né njé epoké digjitale dhe rrjetet sociale jané béré pjesé e
pashmangshme e jetés song€, ku informimi mé i shpejté dhe ndoshta mé i
sakté béhet pérmes tyre. Jo vetém té rinjét, por edhe mosha madhore
pérdor rrjetet sociale pér té marré dhe dhéné informacion. Megjithaté, pér
shkak té shuméllojshmérisé sé mediave, shpesh ata nuk diné té dallojné mes
njé informacioni té vérteté dhe njé té rremé.

Né kété epoké, té rinjét jané mé té interesuar se ¢cka po ndodhé rrotull tyre,
dhe né shumicén e rasteve ata nuk diné té dallojné llojin e mediave dhe a
jané ato té vérteta apo jané media vetém pér klikime, pra té rreme. Pér kété
arsye, éshté e réndésishme gé té rinjté e sotém té kené njé kritiké mé té
thellé ndaj mediave dhe té jené té interesuar pér ¢ka po ndodh rrotull tyre.
Pérdorimi i shumté i rrjeteve sociale bén qgé ata té marrin informacione nga
to sepse jané téré kohén té kycur né to dhe shpérndarja e informacioneve
éshté mé e shpejté né to sesa né burime té tjera. Ndérsa qasja online pér
pranimin e informacioneve éshté resursi i paré pér té rinjté. Megjithaté,
éshté e réndésishme té jené té kujdesshém pér cilésing, réndésiné, saktésiné
dhe vlerén e lajmeve gé shpérndahen né rrjete.



Aftésia e té rinjéve pér té dalluar njé fake news prej atyre té
vértetave

Paragqitja e njé analize mbi réndésiné e identifikimit té lajmeve té rreme ose
fake news, dhe impaktin e tyre tek komunitetet Rom, Ashkali dhe Egjiptas
né Kosove, si dhe tek té gjithé gytetarét, nga ana tjetér, sugjeron gqé pér té
dalluar lajmet e rreme nga ato té vérteta, éshté e nevojshme té kuptojmé
burimin e lajmit, kush e ka shénuar dhe kur éshté publikuar. PEr mé tepér,
verifikimi i lajmeve té rreme éshté i véshtiré dhe kérkon informacione té
sakta dhe plotésiné e tyre.

Pér té kuptuar réndésiné e kétij problemi, éshté e nevojshme té ndértojmé
vetédijen e duhur tek té rinjét dhe té gjithé gqytetarét, sepse né kundért, ata
mund té ndikohen nga lajmet e rreme dhe té pérhapin informacione té
pavérteta. Né kété drejtim, edukimi dhe trajnimet pér pérdorimin e mediave
dhe identifikimin e lajmeve té rreme jané shumé té réndésishme.

Sidogofté, ky problem nuk ndikon vetém tek komunitetet Rom, Ashkali dhe
Egjiptas, por éshté njé problem global, gé mund té shkaktojé déme té médha
dhe té pérhapet shumé shpejt népérmijet rrjeteve sociale. Si¢ dihet gazetarét
dhe mediat né pérgjithési mund té bien pre e kétij problemi dhe ndikojné né
vetédijesimin e publikut, duke i dhéné lajme té sakta dhe té besueshme.

Né pérgjithési, kuptojmé se réndésia e identifikimit té lajmeve té rreme
éshté shumé e madhe dhe nevojitet njé angazhim i pérbashkét nga té gjithé
pér té parandaluar pérhapjen e informacioneve té pavérteta dhe pér té
ndihmuar né krijuar njé mjedis té sigurté dhe té besueshém pér té gjithé.



Mundésité e aftésimit profesional pér krijimin e kuadrove té
gazetaréve té rinjé té komuniteteve rom, ashkali dhe egjiptas

Té rinjté nga kéto komunitete kané nevojé pér aftésime profesionale né
fushén e gazetarisé dhe kjo do té ndihmonte né avancimin e tyre né fushén
e edukimit dhe né shogériné kosovare né pérgjithési.

Edukimi dhe aftésimi profesional jané shumé té réndésishme pér té rinjté
nga kéto komunitete, duke marré parasysh konkurrencén e té rinjéve né
shogériné kosovare. Ndérkohé, shumé gazetaré né Prizren dhe né Kosové
né pérgjithési jané moshés madhore dhe se ka nevojé pér té rinjé té
aftésohen né fushén e gazetarisé. Pér té avancuar kéto komunitete, éshté e
réndésishme qé té krijohen kuadrot profesionale té gazetaréve dhe té
medialistéve, si dhe té hapen shkolla gazetareske qé jané té specifikuara pér
kété fushé.

Né fund, kualiteti i mediave né Kosové nuk éshté i kénagshém dhe se duhet
té pérmirésohet dhe institucionet edukativo-arsimore té krijojné mundési
gé té rinjté té kredibilitohen si gazetaré né té ardhmen. Po ashtu organizatat
dhe mediat e reja duhet té punojné sé bashku pér té ndihmuar né aftésimin
dhe avancimin e té rinjve nga kéto komunitete né fushén e gazetarisé.



Mbéshtetja e mediave té komuniteteve rom, ashkali dhe egjiptas

Paragitet opinioni mbi ményrén si mediat e komuniteteve Rom, Ashkali dhe
Egjiptas né Kosové mund té mbéshteten dhe té promovohen mé miré.
Parimisht duhet ngritur vetédija pér vlerat gé kéto mediat sjellin dhe
promovimi i tyre nga komunitetet né fjalé.

Né vijim, bashképunimi mes mediave, organizatave dhe institucioneve, duke
pérfshiré edhe bizneset, né ményré gé té krijohet njé kulturé bashképunimi
dhe ndihmé financiare pér mediat e komuniteteve. Mediat varen nga
mbéshtetjet financiare nga institucione, organizata dhe biznese, dhe nuk
mund té mbéshteten vetém nga klikimet.

Duhet theksuar se té gjitha mediat e komuniteteve nuk mund té mbéshteten
nga shteti dhe vetém njé media shtetérore ka njé frekuencé né gjuhén e tyre.
Ndérsa, mediat private dhe organizatat mbéshteten vetém nga vetja ose nga
donatorét e jashtém.

Né pérfundim, mbéshtetja e mediave té té gjitha komuniteteve éshté e
réndésishme pér informimin dhe ngritjen e vetédijes pér té ardhmen.
Sidogofté, pér shkak té cénuarjes sé komuniteteve Rom, Ashkali dhe
Egjiptas, ato duhet té mbéshteten mé shumé pér té pasur njé integritet mé
té madh dhe fugi mé té madhe né promovimin dhe mbrojtjen e interesave
té tyre.



Rekomandimet

Pavarésisht popullaritetit té rrjeteve sociale rekreative si TikTok dhe
Snapchat né mesin e té rinjve, ata duhet té fokusohen mé shumé né
platforma si Facebook dhe Twitter, té cilat jané mé té pérshtatshme pér té
marré informacione té sakta dhe té filtruara.

Té rinjté té pérdorin mediat né ményré té miréfillté pér té gené té informuar
rreth gjérave aktuale né Kosové dhe pér té pasur mundési té edukimit dhe
trajnimeve, duhet té mésojné edhe rreth lajmeve gé nuk jané interesante
pér ta né kété moment, por gé mund té kené pérfitime né té ardhmen,
sidomos nése déshirojné té béhen gazetaré. Komunitetet Rom, Ashkali dhe
Egjiptas duhet té ndjekin kété rrugé pér té aftésuar sa mé shumé dhe pér té
dalluar njé lajm té vérteté prej atij té rremé.

Pérfshirja e rinisé né komunitetet Rom, Ashkali dhe Egjiptas né proceset
politike dhe publike éshté e pérjashtuar dhe duhet té mobilizohet mé shumé
pérmes rrjeteve sociale. Rinia duhet té kérkojé hapésiré publike pér té
imponuar kérkesat e tyre dhe pér t'i pérdorur rrjetet sociale pér ngritjen e
vetédijés dhe aktivizmit.

Eshté e réndésishme qé té rinjét té kené njé filtrim dhe fokus té vecanté né
mediat sociale pér té shfaqur interesin dhe energjiné e tyre, dhe pért'u béré
afté té kthejné até né njé forcé ose aftési e cila do té ishte e pa evitueshme
né fusha si gazetaria, qytetaria aktive dhe politika. Duhet véné né pah edhe
nevojén pér té paré se si té rinjét mund té jené né gjendje té servojné dhe
té filtrojné informacione gé jané té réndésishme pér ta dhe té mos jené peng
i informacionit gé nuk u pérshtatet nivelit té tyre té njohurive apo interesit.



OBIJECTIVE 1: Research on the evident situation among young people of the Roma,

Ashkali and Egyptian communities

Online questionnaire on the creation of an adequate material, which will
be addressed during the shows;

12 thematic shows on the aforementioned topic, with responsible guests
from Institutions, CSOs and young people of the communities;
Strengthening and supporting the continuation of young people from the
media side;

Increasing the ability of young people of the Roma, Ashkali and Egyptian
communities within the media;

The structuring of professional questions by the staff of radio "Romano
Avazo", matching the objectives of the project and the needs of the
research.

OBIJECTIVE 2: Documentation, publication and promotion of research

The content of the broadcasts in a publication, framing the
recommendations and conclusions for the responsible actors;

Translation in two languages, Romani and English;

Promotion of the publication with a conference, with the participation of
relevant actors, the media and the political and decision-making spectrum.

The project envisages an adequate program drawn up by the "Romano Aavazo"

radio team, with a specific target of guests in the studio, where the needs of young

people and their use of social platforms are debated and discussed. Before the

shows, an electronic questionnaire will be prepared on the use of media by young

people from the Roma, Ashkali and Egyptian communities. The basic part will be the

debating shows, that is, 16 shows, 4 per week, involving responsible persons from

central and local institutions, NGOs and young people of the communities in

debates.

The content of the debating shows will be a first document in Kosovo, concluding

on the submitted topic.



Media importance in public information to the Roma, Ashkali and
Egyptian communities

The discussion on the importance of media and information in modern
society, especially for the Roma, Ashkali and Egyptian communities in
Kosovo, emphasizes that at the present time, each of us is exposed to
information, but the importance of the media is to provide accurate and
verified information for the public.

In this regard, it is emphasized that disinformation through non-serious
media is a big problem, especially in social networks. It is noted that, for the
Roma, Ashkali and Egyptian communities in Kosovo, the media is the main
source of information, since there are not many media that serve their
interest. This makes the media have a more important role for these
communities in Kosovo.

It is also noted that the media have a key role in a democratic society,
focusing on informing the public. In this regard, it is important that
communities have access to accurate and verified sources of information, to
keep themselves informed about events happening in their country and in
the world in general.

The media have an important role in raising and discussing political topics in
society. This gives the media a great power to change public opinion and
influence local politics and elections.

In conclusion, in the time of digitization, it is important that all people have
access to accurate and verified sources of information. It is suggested that
the public should be critical of information sources and ensure that all
information they receive is true and useful to them.



The focus of young people on receiving information through social
networks

The high exposure to social networks has made young people have their
focus on them and their main source is from social networks. This has caused
a transition from the classic method of receiving information, where before
we read and listened to the news on television, while now we have moved
to social networks through the format of various media that expound on
information. This has caused young people to have a high consumption of
information.

However, they see social networks as recreation, which consumes a lot of
their time, and at the same time exposes them to information, where they
cannot put the filters to distinguish a real information from a fake one.

We are now in a digital age and social networks have become an inevitable
part of our lives, where the fastest and perhaps most accurate information
is made through them. Not only young people, but also adults use social
networks to receive and provide information. However, due to the variety
of media, they often do not know how to distinguish between true and false
information.

In this era, young people are more interested in what is happening around
them, and in most cases, they don't know how to distinguish the type of
media and whether they are real or just media for clicks, i.e., fake. For this
reason, it is important that today's youth have a deeper critique of the media
and be interested in what is happening around them.

The extensive use of social networks makes them receive information from
them because they are all the time connected to them and the distribution
of information is faster in them than in other sources. While online access
to receiving information is the first resource for young people, however, it is



important to be careful about the quality, relevance, accuracy and value of
the news that is distributed on the networks.



The ability of young people to distinguish a fake news from the
truth ones

The presentation of an analysis on the importance of identifying fake news,
and their impact on the Roma, Ashkali and Egyptian communities in Kosovo,
as well as on all citizens, on the other hand, suggests that to distinguish fake
news from true ones, it is necessary to understand the source of the news,
who marked it and when it was published. Furthermore, verifying fake news
is difficult and requires accurate and complete information.

To understand the importance of this problem, it is necessary to build the
right awareness among young people and all citizens, because otherwise,
they can be influenced by fake news and spread false information. In this
regard, education and training on the use of media and identification of fake
news are very important.

However, this problem does not only affect the Roma, Ashkali and Egyptian
communities, but is a global problem, which can cause great damage and
spread very quickly through social networks. As is known, journalists and the
media in general can fall prey to this problem and influence public
awareness, giving accurate and reliable news.

In general, we understand that the importance of identifying fake news is
very great and a joint commitment from everyone is needed to prevent the
spread of false information and to help create a safe and trustworthy
environment for everyone.



Professional training opportunities for the creation of cadres of
young journalists from the Roma, Ashkali and Egyptian
communities

Young people from these communities need professional skills in the field of
journalism and this would help in their advancement in the field of education
and in Kosovar society in general.

Education and professional training are very important for young people
from these communities, considering the competitiveness of young people
in Kosovar society. Meanwhile, many journalists in Prizren and in Kosovo in
general are adults and there is a need for young people to be trained in the
field of journalism. In order to advance these communities, it is important
to create professional cadres of journalists and media people, as well as to
open journalism schools that are specified for this field.

In the end, the quality of the media in Kosovo is not satisfactory and it should
be improved and educational institutions should create opportunities for
young people to gain credibility as journalists in the future. Likewise,
organizations and new media should work together to help train and
advance young people from these communities in the field of journalism.



Media support of Roma, Ashkali and Egyptian communities

The opinion is presented on how the media of the Roma, Ashkali and
Egyptian communities in Kosovo can be better supported and promoted. In
principle, awareness should be raised about the values that these media
bring and their promotion by the communities in question.

Next, cooperation between the media, organizations and institutions,
including businesses is needed, in order to create a culture of cooperation
and financial assistance for community media. The media depends on
financial support from institutions, organizations and businesses, and
cannot be supported by clicks alone.

It should be emphasized that all community media cannot be supported by
the state and only one state media has a frequency in their language.
Whereas, private media and organizations are supported only by themselves
or by external donors.

In conclusion, media support of all communities is important for informing
and raising awareness for the future. However, due to the vulnerability of
the Roma, Ashkali and Egyptian communities, they should be supported
more to have greater integrity and greater power in promoting and
protecting their interests.



RECOMMENDATIONS

Despite the popularity of recreational social networks such as TikTok and
Snapchat among young people, they should focus more on platforms such
as Facebook and Twitter, which are more suitable for receiving accurate and
filtered information.

Young people should use the media properly to be informed about current
things in Kosovo and to have opportunities for education and training, they
should also learn about news that is not interesting to them at the moment,
but that may have benefits in the future, especially if they want to become
journalists. The Roma, Ashkali and Egyptian communities should follow this
path to learn as much as possible and to distinguish a real news from a fake
one.

The involvement of youth in Roma, Ashkali and Egyptian communities in
political and public processes is excluded and should be mobilized more
through social networks. Youth must seek public space to impose their
demands and use social networks for awareness raising and activism.

It is important for young people to have a particular filter and focus on social
media to showcase their interest and energy, and to be able to turn it into a
strength or skill which would be inevitable in fields such as journalism, active
citizenship and politics. It should also be noted the need to see how young
people can be able to serve and filter information that is important to them
and not be hostage to information that does not suit their level of knowledge
or interest.



Puglarin / Pyetésori / Questionnaire

Poli / Gjinia

153 responses

@ Mursh / Mashkuliore

@ Juvli/ Femérore

Bersha / Mosha

153 responses

@® 1518
@ 19-21

22-24
®25-29




Sar lena e informaciea? Si e merrni informacionin?

183 responses

Mashkaro Medie / Pérmes

126 (82.4%
Mediave : )

MashKaro Organizacie / Pérmes

Organizatave 78 (51%)

Mashkaro portalya / Pérmes

95 (62.1%)
portaleve

Mashkaro Socialune Rafina /

135 (88.2%
Pérmes Rrjeteve Sociale ‘ Y

Aver / Tjetér 8 (5.2%)

So konsiderinena Media? Cka konsideroni Media?
153 responses

Radio 123 (80.4%)
™ 126 (82.4%)
Gazeta 76 (49.7%)

Socialune Rafina / Rrjeti Sociale 125 (81.7%)

0 50 100 150



Kobar gndinena kay o medie silen rola ko publikako informipe? Sa mendoni se mediat kané rol né

informimin e publikut?
153 responses

@ Nihari / Aspak
@ Hari/ Pak

Mashkaruno / Mesatarisht
@ Buderi / Shume

Kola Socialune Rafina vastinena vash informipe? Cilat Media Sociale i pérdorini pér informim?

153 responses

Informativune Pontalya / Portalet

80 (52.3%)
informative

Facebook 140 (91.5%)
Twatter 85 (55.6%)
Instagram 124 (81%)

YouTube 102 (66.7%)

0 50 100 150



Kobar vastinena o Socialune Rafinavash informipe? Sa i pérdorni Rrjetet Sociale pér informim?

153 responses

@ Nihari/ Aspak
@ Hari/ Pak

Mashkarune / Mesatarisht
@ Buderi / Shume

So valani te kontrolinen pandar bi drabardo o nevipe? Gfaré duhet té kontrolloni para se té lexoni njé
lajm?
153 responses

Autoresko anav / Emri i autorit 105 (68.6%)

Med sko tha 1 Prong
ediumesko thagarno / Pronari 1 91 (50.5%)
Mediumit
Redaktoresko anav / Emri i
redaktont

Publikako pakyavipe ki Media /
Besueshména e medias né
publik.

130 (85%)



Kola informaciake leipasko ghandya preferinena? Cilat ményra té marrjes sé informacionit

preferoni me shume?
153 tesponses

@ Audio
@ Audio-vizuele
Hramimo / Té shkruar

Situmen media ani tumari dayaki ghib? A keni media né gjuhen tuaj amtare?
153 responses

@ Va/Po
@ Na/Jo
Na janav / Nuk e di




Si programya vash profesionaluno siklipe vash jurnalistika kotar o BRO thay Institucie? A ka
programe pér aftesim profesional pér gazetari nga 0JQ-té dhe Institucionet?

153 responses

Qalarno mi tretiringyona o teme ano tumare komunitetesko interesi? A trajtohen mjaftueshém

temat té interesit pérkatés té komunitetit tuaj?
153 responses

@® va/Po
@® Na/lo

@ Nihari / Aspak
@ Hari/ Pak

Mashkaruno / Mjaftueshém
@ Buder / Shume

Si medialuno interesipe vash tretiripe e tumare komuniteteske puqgipyengo ko kosovarune medie? A

ka hapésiré mediale pér trajtimin e ¢éshtjeve té komunitetit tuaj né mediat kosovare?
153 responses

@ Nihari / Aspak
@ Hari/ Pak

Mashkarune / Mesatarisht
@ Buden / Shumé
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